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OVERVIEW OF THE 
COURSE

Tuesday 14th September 

Public Engagement with Science -Paul Manners

Interdisciplinary Engagement- Lizzie Crouch

Introduction to Course Assignment

Wednesday 15th September

Fostering Engagement with Society- Anna Maria Fleetwood & Cissi Askwall

Best Practice Case-Study- Zehra Waheed

Measuring and Demonstrating Outputs- Eric A. Jensen

Thursday 16th September 

Building Connections Through Communication- Dariusz Aksamit

Best Practice Case-Study- Paula Liczbańska

Policy Engagement- Emily Jesper-Mir & Hamid Khan

Friday 17th May

Social Media & Impact- Ger Hanley
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OVERVIEW OF 
DAY 1 PROGRAMME

Building Connections Through Communication- Dariusz Aksamit

Best Practice Case-Study- Paula Liczbańska

Policy Engagement- Emily Jesper-Mir & Hamid Khan
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Buiding

connections

through

communication

Dariusz Aksamit
Warsaw University of Technology

& March for Science Foundation

www.aksamit.info

http://www.aksamit.info/




Social Network
Social Bubbles



How to break  
your bubble?









• I was able to open up my mind
• Make valuable connetions for me 

(scientifically & privately)





• After reaching „critical mass” we were able
to serve as a hub for journalists seeking for 
scientist from city X and disciplin Y





• Gaining experience with media and journalists
– we started to train other scientist

• As we settle up an association we were able to 
receive public funding







• Every new training or every new
„headhunt” during a FameLab -> bigger, 
stronger, more diver NETWORK of engaged
scientest!

• So…





• More grants:)
• „Science & Media Congress” 2018, 2019
• 2020 – pandemic:(



My formal education PhD study





Science Advocates
Association

March for Science 
Foundation (Poland)

Builing community
of experts

Non-political

Buiding relations 
with a society

Public engagement





The Fund for Protection of Science – crowdfunding



Summary:
•Network is essential. It starts from coffee!
•Snowball effect – you grow biger if you’re big
•Dont’t give up before reaching a critical

treshold
•Diversity is powerfull!
•With friends you can do more:)



Short sucess-story



Ministry of Climate!



Summary part 2:
•Be visible!
•Make connections!





Battlefield: 

social media!

Dariusz Aksamit

March for Science Foundation

www.aksamit.info

AESIS Impact of Science 2021

http://www.aksamit.info/


Break

We will be back at 11.10
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Break

We will be back at 12.00
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Paula Liczbańska
Content Editor, Project Coordinator & Board Member, March for Science

Foundation Poland
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March for Science 

Foundation 

Poland

SCIENCE COMMUNICATION FOR SOCIETAL IMPACT

A practical case study of a science communication initiative:



AGENDA

I. Marching for science

II. Know How and project design

III. Our efforts in popularizing science

IV. Takeaways
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Marching for science
science as a democratic value

connecting scientists with public

protecting reliable science

making science accessible

https://www.marszdlanauki.pl/



AGENDA
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II. Know How and project design

III. Our efforts in popularizing science

IV. Takeaways



Know How and project design

1

Conception Implementation

2

Monitoring

3

Feedback

4

Conclusions

5

adjustments

Age and gender

Last 7 days



AGENDA

I. Marching for science

II. Know How and project design

III. Our efforts in popularizing science

IV. Takeaways



Science Game Jam

create scientific board games

sgj.marszdlanauki.pl/

Our efforts in popularizing science



Science in the pub 

Science Espresso 

Our efforts in popularizing science



A dowodzik jest? “What’s the proof?” campaign

Our efforts in popularizing science



#marsznaszczepienie provaccine campaign

Our efforts in popularizing science

#znaukąprzezwieki reminding you the history of science



“Source SOS” and glossaries

Our efforts in popularizing science



Nakręcona Nauka  your shot with science

access to community

video tutorials

mentoring

assistance

Our efforts in popularizing science



Cooperation with schools 

Our efforts in popularizing science

workshops, lectures

“Science Slam”: communicational and meritorical assistance

Experimental biology and chemistry” subject: patronage, promotion



climate change mural 

depicting last IPCC report

Our efforts in popularizing science

Science Protection Fund



AGENDA

I. Marching for science

II. Know How and project design

III. Our efforts in popularizing science

IV. Takeaways



TAKEAWAYS - how do we do it?

- how do we attract audience?

- how do we reach different demographic groups?

- how to share knowledge to be understood? 

- how to build trust for a science sharing initiative? 

- what is the main goal of such initiative?



SCIENCE COMMUNICATION FOR SOCIETAL IMPACT

Paula Liczbańska

paula.liczbanska@marszdlanauki.pl



Break

We will be back at 13.30
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Public & policy engagement 
for researchers

Emily Jesper-Mir

Dr Hamid Khan













Can someone outside government work out 
what the government is proposing to do and 
why?

● Analysed policies from past 12 months from 13 departments

● Policy: an intervention aiming to change the status quo

● Policy documents: First time the policy was put before the 

public with some detail

● Our report highlighted good and bad practice

● Collaboration with departments (directors of analysis), before 

and after research and publication 

senseaboutscience.org/activities/transparency-evidence/





Break

We will be back at 14.35
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Introduction to Policy



What is policy?

A policy is ‘a plan, course of action, or set of regulations adopted by government, businesses, or 

other institutions designed to influence and determine decisions or procedures’ (UK Department for 

International Development, 2005).

The European Commission, the European Parliament and the Council of the European Union are 

the three central legislative institutions of the European Union. 

(University of Portsmouth, European Studies Hub, 2013)



How does the policy making process work? 

Rationale

Objectives

Appraisal

Monitoring

Evaluation

Feedback



Research and evidence in policy making: why 
should you get involved?

Responsibility 
beyond doing 

research

Informing 
decision-
making

Career 
development



The routes in – how policymakers get evidence

Correspondence with individual MEPs

Committee hearings

MEP Initiatives

European Commission proposals

Public consultations

Intergroups

European Parliamentary Research Service 

Third party – charity, think tank, evidence broker



To sum it up in a graphic…

• Collaboration with Taylor & Francis to 

create a guide for researchers to engage 

with EU policymaking. 

https://authorservices.taylorandfrancis.com/getting-

your-research-into-european-parliament/



https://childrensheartsurgery.info/data/animation





Effective public engagement

http://senseaboutscience.org/activities/

public-engagement-guide/



Effective public engagement in 5 steps



Activity: Mapping 

• Define your audience

• Knowing the right people to involve means you will 

create a project/resource/policy that is impactful and 

speaks to people’s needs



GM drought 

resistant crops

Farmers (small 

large biological

Consumers

Gov departments 

of countries

Reporter/opinion 

leaders

EFSA (food safety 

bodies)

Nature conservation

Seed breeders

Independent ethics 

and science groups

Food/Agricultural/ 

UN medical bodies



Stem cell treatments for 

sight conditions

Who should be involved in the conversation about stem cell treatments for sight conditions? 

Discuss as a group, and then we’ll summarise together.

Bonus: Pick three of these stakeholders and think about ways to contact them. Can you think 

of any wildcards who you might not expect to have a stake in this but do? 





“Instead of trying to turn politicians into 
scientists, we should ask: what are the 
insights and resources from research that 
would help politicians scrutinise the evidence 
and the policies, and are they using them?” 
– Tracey Brown



Policy brief cheat sheet

Ask yourself, ‘So what?’ You may have a good 

piece of research, but you need to provide 

context about how your work fits into the wider 

societal picture.

Policymakers are extremely time poor. If you can help take 

something off their plate instead of adding something new 

on to it, you are more likely to get a response.



Policy brief cheat sheet

Explain how your research relates to a specific problem they are 

trying to solve. You can include more information in an appendix, 

but make sure you get your top 3 key messages right first.

What committees are they on? What did they vote for recently? What 

have they listed as their interest issues? If you understand this, you’ll 

be able to tap into the reasons why they might advocate your research 

and ideas.



If you just remember these, you’ll be fine

Making connections:

Be visible

Find the movers and 

shakers

Find allies

Use institutional networks

Find your MP

Presenting research:

‘So what?’

Where is your topic in the policy 

cycle?

Understand the policymaking 

process

Be brief

Provide context



The Open Innovation Team’s top tips to influencing policy-makers:



Emily Jesper-Mir: emily@senseaboutscience.org

Hamid Khan: hamid@senseaboutscience.org

Drop us a line if you want us to support your 
researchers with:

- policy engagement training

- public engagement partnership or training

- capacity building for early career researchers 
with media, public and policy engagement



DISCUSSION TIME



Q&A and Informal Chat  
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End of  Day 3

Thank you

#SCICOM21
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